
Retail

Nut cream with impact



Why nut fresh? Nut cream with impact

Nut grinder 

Designed and manufactured 

in Germany

Nuts as a service 

Sourced organically or 
classic from farm to table

Fresh taste


Happy customers 
and consumers

+ =

Satisfying 
Clean-Eating 

DIY experience

100% pure or 
mixed with 
chocolate or 
dried fruits

As snack or 
ingredient for 

cooking or 
baking






  

      





Impact on sustainability and health



>900
M A C H I N E S  O U T

supernutural in numbers

>55t
N U T S

>25
C O U N T R I E S

8 years
M A C H I N E  D E P R E C I A T I O N



PROFESSIONAL SPORT 
ENTHUSIASTS LOVE US

FC Bayern

FC Liverpoo l

Luna Thie l

German Rowing E ight

German Ice  Hockey

Taekwondo Team

Chr i s t ina  Her ing

NIKE Of f i ce
…


6

Maximum

and longlast ing
energy through
medium-chain 

tr ig lyceride 

(MCT)

Natural  

doping energy


with low insul in
in comparison


to  g lucose 

shots



Retail


Why supernutural?


• Healthy, fresh vegan food for young and old

• Self service experience and / or prefiling

• No food waste… 1 kg nuts leads to 1 kg of nut cream

• Enables cross selling with other fresh food e.g. with yoghurt and fruits

• Award winning design element

• Sustainable alternative to pre-packaged nut cream

• Easy, environmentally friendly cleaning in the dishwasher

Some of our retail customers




Retail placement examples




Retail placement examples




Retail placement examples




Explanation materials samples


Poster
 Poster
 Rollup
 Price signs




Recipes samples




Glass / cup labels










Scenario 1:  
21 kg per month


Scenario 3:  
9 kg per month





















